
www.Kwantics.com

Leads Dropped off After 
Browsing Through Online 
Catalogs of an
E-commerce Company

An Insurance Company 
Faced Dropping Response 
Rates of Renewal               
Reminder Messages. 



Introduction
Every day, many customers browse through the website of an e-commerce       
company for long hours. However, most of them leave the site without making any 
purchase. These people are valuable for a business as they could be the potential 
customers or leads for a business. But, these leads are dropped off when            
customers leave after browsing the online catalogs. As a result, businesses lose 
customers and a lost customer is a lost business opportunity. Therefore, business 
are looking for solutions to retain these leads. 

Insurance companies widely contribute to the stability of financial systems by 
insuring risks that are confronted by households and firms. Insurers are large 
investors in financial markets. They often have close links to banks and other 
financial institutions, and problems confronting an insurer can therefore spread 
to the banking sector. Thus, they are important for keeping the balance sheets 
of these sectors stable. 

However, some insurance companies are facing a drop in the response rate of 
insurance policy renewal messages. This is widely affecting them and they are 
looking for solutions to improve customer response rates.



Solution

Personalized messages can be           
composed for the potential           

customers or leads to attract them. 
The company website can ask them to 

provide their personal details like their 
name, category of browsed products and 

they day of browsing. These details will become 
valuable leads for a business in the future. 

Companies can request the customers to reconsider 
making a purchase by prompting them while       

browsing. The customers can be promised an             
effective agent assistance and service to make sure 

that they will reconsider. 

If there are any kinds of exciting offers         
available, the company should make the 

customers aware of it. As a result, they 
will be tempted to make a purchase. 

Insurance companies can use 
speech synthesis technology to        

provide human-like voices with smooth 
and clear articulation while making           

renewal calls. Automated calls can be with 
the help of AI-Powered voice bots which are 

capable of having a natural conversation. It will 
make them pay more attention towards the call. 

They can increase customer personalization by              
mentioning the insured person’s name and relationship 

during the  conversation to increase the chances of a 
response. 

Another way to retain customers for insurance            
companies is that they can provide the cost 

of a renewed policy for each customer. 



Impact

Speech synthesis is simply a form of output 
where a computer or other machine reads
words to you out loud in a real or             
simulated voice. The technology used for 
this is called text-to-speech.  

Using AI-Powered speech synthesis to       
generate personalized human-like messages 
has proven beneficial for businesses. It has 
the ability to convert more than 50% of 
leads as compared to human-agents.

 Not only that, it costs 5% less than the 
agent interaction costs. As a result, it 
helps in providing more business              
opportunities to e-commerce companies 
and also saves costs. 

Speech synthesis or text-to-speech, is the 
computer-based creation of artificial speech 
from normal language text. 
 

Using speech synthesis in insurance           
companies for increasing customer response 
rates has proved to be quite effective. It has 
led to a 2x increase in response rate.

 As a result, it is helping the insurance 
companies to retain more customers.  



We help businesses enhance their customer experience using AI-Powered
Voice Assistant in customer interaction channels and Speech Analytics in

historical or post-facto speech data.
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